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It's more urgent than ever to understand
how audiences think about foreign aid

As we enter one of the biggest years for elections in this century, as
the global media environment continues to be extremely politicized &

plagued by misinfomation, and as conflicts play out across the globe,
foreign aid — particularly military foreign aid — has become an
important topic of discussion.

Against the backdrop, the topic itself has become a political football
domestically. A growing move towards isolationism amongst many
political communities combines with real or perceived economic
weakness to leave many audiences opposed to the entire concept.

Consequently, comms, PR and insights professionals have much to
navigate when they look to either understand the landscape or
project their own messaging.

Using Pulsar TRAC, we investigated the English language
conversation taking place online, to shed some light on the different
perspectives offered by audiences online, in a bid to understand both
the different audiences involved, and the narratives that evolve over
time.

Approach

Data Collection Period:
Nov 15t2022 — Oct 31st 2023

Channels:

X X

Markets/Languages:

Global data collection.
Analysis collects all mentions in English language

Sources:
Pulsar TRAC

Audiense (Audience Intelligence data from X)
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Key Takeaways

Conflict & its relation to foreign aid, is the primary driver of conversation in Foreign Aid with interest in other narratives

intrinsically linked to it.
Due to the political element of the conversation, the audiences are partisan between traditionally left & right groups
distinguished internally by their geography.

The degree of overlap shows that the more right-wing audiences of US Republicans and UK Conservatives are consistently
engaging in the conversation throughout the year, whilst more left-wing communities have new people entering the discussion

and others dropping off as the year progresses.

High engagements, engagement rates & volumes would suggest Right Wing Groups exert the most influence on the

conversation & its narratives, however the analysis would suggest these groups are isolated in the wider online graph & actually

left-wing audiences are far more effective at shaping public opinion.
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Breaking down the
conversation on

Foreign Aid




The mounting online engagement in Foreign Aid initiatives

Conflict around the world proves a flashpoint
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Who gets aid — and who decides — dominates foreign aid discussion

From Ukraine to Israel, the ongoing discourse stays centered on the recurring motif of providing foreign aid to nations amidst conflicts
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Corruption discussion underpins discourse around foreign aid

Corruption provides a unifying theme in conversation, with a cabal of wealthy elites blamed for a global misallocation of funds
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Which news sources inform conversations online?

Analysis of the most cited news sources reveals a noisy minority of publications labelled at risk of misinformation

Pulsar’s misinformation detection
identifies misinformation by news

source, ranked across 11

different criteria.

O Credible

O Non-credible
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How do different
audiences engage with

the idea of foreign aid?




The audience evolves over time to become increasingly polarised

Political events and emerging narratives ensure that the communities only grow more politicised
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What participation looks like often depends on political stance

Right-leaning groups maintain consistent engagement, with few newcomers,

while groups attract new participants over time
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Engagement rates are highest amongst right-wing communities

The ratio between posts and
engagements provides insight
into the chance of virality
between different audience
groups.

how many engagements does it

receive on average.

The ratio means for every 1 post,
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Right-wing content gains viral traction in specific communities,
while left-leaning content resonates widely

Impressions provide an insight
into how many people see the
content shared by the
community, whilst Visibility
provides a gauge for Virality.

If the Visibility is high and the
Impressions are low, it means it's
gained traction within a closed
network, but it hasn’t been

shared outwardly or widely.
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Escaping the echo chamber: the reach of different communities

Year-round, left-leaning communities consistently display a potent ability to widely circulate content,
securing amplified narrative influence in ongoing discussions
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Narrative theme breakdown by audience

US & UK right-wing dominates singular discussions, while global left-wingers engage with broader narratives
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