
1

Social Brand Personality

Pre/Post Covid-19

Streaming Services



2

TRACKED: 
Mentions of Netflix, Amazon Prime Video or Disney+ 
(including hashtags and Twitter handles)

DATE RANGE: 
September 1st – September 15th 2019 vs. 
September 1st – September 15th 2020

SOURCES: 
Twitter, Blogs, Forums (including Reddit), News and Reviews

DIMENSIONS: 
Tracked by keyword syntax 
based on Aaker’s 1997 Brand Personality Dimensions 

ARCHETYPES: 
Based on Jung’s 12 Universal Archetypes (1947)

Social Brand Personality | Methodology

DATA

SBP REFERENCES
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Brand personality types are based on established brand personality dimensions (Aaker, 1997) and Jung’s 12 universal archetypes (Jung, 1947)

Carefree. Spirited, Youthful

Family-friendly, Wholesome

Leadership, Success, Influential

Elegant, Prestigious, Luxury

Outdoorsy, Athletic, Tough

Polished, Purposeful, Deliberate

The platform for light 
entertainment, self-care, and 

discovering new things.

Renowned for consistently 
releasing high-quality original 
series and providing access to 

popular classics.

Celebrated for invoking 
nostalgia and wisping people 

away to otherworldly, 
fantastical places.

Archetypes

Dimensions

Social Brand Personality | Streaming Services Pre-Post COVID-19

2019 2020

Across streaming services, we can 
see substantial shifts in their social 
brand personality from 2019 to 
2020.

Competence improves as streaming 
services become a primary source 
of entertainment and the only viable 
way to release content during 
COVID-19.

Likewise, they grow in perceived 
Sincerity in 2020 as people host 
watch parties to socialize during 
lockdown. 

Curated also grows as platforms 
refine content recommendations 
and release widely popular original 
shows & movies.

NETFLIX AMAZON PRIME VIDEO DISNEY+

*2019 benchmark includes speculation about Disney+ as it did not launch until November 
2019
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Brand personality types are based on established brand personality dimensions (Aaker, 1997) and Jung’s 12 universal archetypes (Jung, 1947)
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Dimensions

Social Brand Personality | Netflix Pre-Post COVID-19

2019 2020

Archetypes

Netflix’s perception for Excitement has fallen since 2019.

People increasingly express that too many shows are ‘slow burners’ and 
that Netflix cancels too many series, suggesting that they may be bored 
or fed up with the platform due to excessive use during lockdown.

However, general excitement for new content is still very high.
THE CAREGIVER & 

EXPLORER
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Netflix is seen as an equally 
valid platform for light 

entertainment, self-care, and 
discovering new things.

Archetypes

NETFLIX
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Brand personality types are based on established brand personality dimensions (Aaker, 1997) and Jung’s 12 universal archetypes (Jung, 1947)
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Social Brand Personality | Netflix Pre-Post COVID-19

2019 2020

Archetypes

Netflix’s perception for Competence has grown since 2019 as people 
praise its original movies and series. 

While complaints about cancelled shows are common, they are often 
paired with complements about the show’s potential or examples of 
other times Netflix listened and brought back a series.THE CAREGIVER & 
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Netflix is seen as an equally 
valid platform for light 

entertainment, self-care, and 
discovering new things.
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Brand personality types are based on established brand personality dimensions (Aaker, 1997) and Jung’s 12 universal archetypes (Jung, 1947)

Carefree. Spirited, Youthful

Family-friendly, Wholesome

Leadership, Success, Influential

Elegant, Prestigious, Luxury

Outdoorsy, Athletic, Tough

Polished, Purposeful, Deliberate

Dimensions

Social Brand Personality | Netflix Pre-Post COVID-19

2019 2020

Archetypes

Netflix’s perception for Sophistication has risen since 2019 as people 
compliment its documentaries and drama series. They often express 
that these types of shows are thought-provoking and provide new 
perspectives on different issues.THE CAREGIVER & 

EXPLORER
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Netflix is seen as an equally 
valid platform for light 

entertainment, self-care, and 
discovering new things.
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Brand personality types are based on established brand personality dimensions (Aaker, 1997) and Jung’s 12 universal archetypes (Jung, 1947)
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Social Brand Personality | Amazon Prime Video Pre-Post COVID-19

2019 2020

Archetypes

Amazon Prime Video’s Sincerity grows substantially from 2019, 
driven by original series about love and triumph that are 
perceived to be wholesome and are warmly received as a 
result.THE SAGE
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+

Amazon is renowned for 
consistently releasing high-
quality original series and 

providing access to popular 
classics.

AMAZON PRIME VIDEO
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Brand personality types are based on established brand personality dimensions (Aaker, 1997) and Jung’s 12 universal archetypes (Jung, 1947)
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Social Brand Personality | Amazon Prime Video Pre-Post COVID-19

2019 2020

Archetypes

Amazon Prime Video’s perception of Sophistication rises from 
2019, in part driven by critical observations that Amazon often 
charges for movies and series on top of the subscription fee.

However, positive comments about deep, informative 
documentaries and series also drive the uptick in this 
dimension.
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Amazon is renowned for 
consistently releasing high-
quality original series and 

providing access to popular 
classics.
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Brand personality types are based on established brand personality dimensions (Aaker, 1997) and Jung’s 12 universal archetypes (Jung, 1947)
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Social Brand Personality | Amazon Prime Video Pre-Post COVID-19

2019 2020

Archetypes

Amazon Prime Video’s perception for Curated rises sharply 
from 2019 as people remark that content recommendations are 
helpful, and that original series are enthralling and well-made.

THE SAGE

- +

- +

- +

- +

- +

+

Amazon is renowned for 
consistently releasing high-
quality original series and 

providing access to popular 
classics.

AMAZON PRIME VIDEO
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Brand personality types are based on established brand personality dimensions (Aaker, 1997) and Jung’s 12 universal archetypes (Jung, 1947)
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Social Brand Personality | Disney+ Pre-Post COVID-19
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Disney+ is celebrated for 
invoking nostalgia and wisping 
people away to otherworldly, 

fantastical places.

DISNEY+

Disney+’s perception for Sincerity grows from 2019 as adults 
reconnect with the movies and series that inspired them as 
children and re-experience Disney as ‘the place where dreams 
come true’.

They introduce these beloved programmes to younger family 
members, often sharing the wholesome bonding experiences 
and inspiration that results from them online.
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Brand personality types are based on established brand personality dimensions (Aaker, 1997) and Jung’s 12 universal archetypes (Jung, 1947)
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Social Brand Personality | Disney+ Pre-Post COVID-19
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Disney+ is celebrated for 
invoking nostalgia and wisping 
people away to otherworldly, 

fantastical places.

DISNEY+

Excitement decreases slightly from 2019 as enthusiastic 
speculation about Disney+ ends after it is launched.

However, Excitement remains high as people anticipate upcoming 
releases in popular franchises such as Disney Princess movies 
(Frozen, Mulan, etc.) and Star Wars. International audiences also 
express excitement when Disney+ becomes available in their 
respective regions.
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Brand personality types are based on established brand personality dimensions (Aaker, 1997) and Jung’s 12 universal archetypes (Jung, 1947)
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Social Brand Personality | Disney+ Pre-Post COVID-19
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Disney+ is celebrated for 
invoking nostalgia and wisping 
people away to otherworldly, 

fantastical places.

DISNEY+

Curated rises from 2019 as people familiarize themselves with 
Disney+’s wide offering of shows and movies. 

This dimension still sees low performance as many complain that new 
releases are underwhelming, and that beloved series are not available 
despite Disney+ being the ‘go-to’ place for all Disney content. 
International audiences often complain that regional releases are 
botched, causing them to feel neglected.
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Thank You

Alex Bryson

Alex Bryson
For a closer look at this 
data, you can find us at:
info@pulsarplatform.com


