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Challenge

A major global retailer was struggling to be seen as the go-to-destination for beauty products,

due to customers not understanding the breadth of products available and seeing their Beauty
area as a destination for skincare essentials rather than of high end beauty items. Their agency
has approached us to help them get a deeper understanding of the beauty retailing landscape.
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Total beauty-related messages and images on UK blogs, forums, Twitter, Facebook, News, YouTube during Aug 5 — Sep 8, 2013
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Solution
We tracked discussion about the retailer and 3 main competitors for one month using Pulsar

TRAC, analysing this content to identify strengths and weaknesses in consumer perceptions of
all players, and resulting strategic implications.

Wordcloud: most frequently used words on beauty blogs
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Impact

We helped the retailer’'s agency deliver a strong content strategy based on social
consumer insight, helping the brand to strengthen its positioning.
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THANK YOU

If you want to find out more about
Pulsar please book a demo by
emailing us at:

iInfo@pulsarplatform.com




